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Abstract

Slovenia represents a key source in the tourist market for the new post-Yugoslavian states, but little is known
about Slovenians’ tourism practices, especially in relation to the post-communist dimension. The term
“Yugonostalgia” came into existence in the 1990s in the post-Yugoslav area, and it illustrates the attitudes
of people looking for a life that would be better than their present one. The term is also connected to tourism,
although it has been largely neglected in the tourism literature. In this study, a total of 384 appropriately
completed questionnaires were recorded and prepared for empirical analyses. Some 83.0% of respondents
repeatedly return to a former Yugoslav destination they had visited in the past. Hierarchical and non-
hierarchical clustering methods were used to identify clusters. Subsequently, cross-tabulations were employed
to profile each cluster based on demographic characteristics, and chi-square tests were performed to validate
the clusters and their mutual differences. Significant differences between groups with respect to survey
variables were verified by one-way analysis of variance models. Three significantly different clusters were
identified: (i) friends of nature; (it) immigrants and their descendants (from the post-Yugoslav states); and
(iii) moderate lovers of nature and culture. None of identified clusters are characterised by Yugonostalgia:
group members behave in similar ways to all contemporary tourists with varying individual interests, which

is an additional interesting finding.
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1. Introduction

The tourism industry of the 21t century is increasingly
establishing itself as an “experience industry” in which
tourists are looking for emotional stimuli; they want to
buy feelings (personal experiences) instead of products —
the immaterial qualities, seeking ambiance, aesthetics
and atmosphere, looking for an experience full of varying
intimacies, intensities and complexities (Opaschowski, 2001).
Tourism experiences are multi-phasic and evolve over time
(Stewart, 1998). The tourism experience, consisting of
anticipation, consumption and memory phases, is interpreted
“within the broader, narrative context of the consumer’s
life” (Arnould and Price, 1993).

Linking tourism with memory is not a new approach (see
Tung and Ritchie, 2011), but it is important because there
is a “global epidemic of nostalgia, an affective yearning
for a community with a collective memory, a longing for

continuity in a fragmented world” (Boym, 2007). Nostalgia
can influence a person’s behavioural intentions (Chen, Yeh
and Huan, 2014), when an individual’s desire for authentic
(cultural) experiences to escape their everyday environment
is triggered (Osbaldiston, 2012). In this sense, the nostalgia-
driven traveller is pushed by his/her innate motives to travel
and pulled by several destination-specific attributes (Leong,
Yeh, Hsiao and Huan, 2015; Ryan, Shuo and Huan, 2010;
Yoon and Uysal, 2005).

Although Slovenian tourists represent a key source
market for the new post-Yugoslav states (The Socialist
Federal Republic of Yugoslavia or SFRY - see Fig. 1) little
is known about their travel-related behaviours, especially
in relation to the nostalgic dimension. Only the research
by éegota and Janci¢ (2012, 2013), which is focused on
the so-called Yugonostalgia as a motivator for visiting
Croatia by Slovenians, and the research by Velikonja and
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Majsova (2014) on the tourist aspect of the creation of this
ambiguous, imaginary SFRY, have a tourist connotation,
while many others do not (e.g. Bancroft, 2009; Boym, 2007;
Kuzmanié, 2008; Velikonja, 2008). Researching nostalgia
or Yugonostalgia is especially important because much can
be learned about the present — people remember pleasant
times when they belonged to an entirely different country
(Bancroft, 2009, pp. 5-6; Palmberger, 2008); as well, they
remember and recognise unrealised opportunities that can
affect the present (Boskovié, 2013, p. 77).

Consequently, the aim of this paper is not ‘historical
revisionism’ nor ‘regime promotion’, but to explore attitudes
toward the recent past in Slovenia (as one of the successor
states of the socialist federation) and the current travel-
related views of its residents. Their mental, virtual and real
journeys in the area of the former SFRY can be symbolically
described with the song “From the Vardar River to Mount
Triglav”, officially called “Yugoslavia” (Jugoslavijo in
Serbian), which describes many dimensions of the former
SFRY, such as natural beauties, liberation struggles and
the labour of the SFRY’s working people, and was alive
in the time of the last economic crisis. This song by Serbian
Milutin Popovié Zahar, author of many Yugoslav “Greatest
Musical Hits”, was performed by the Croatian female vocal
ensemble Ladarice, which became famous immediately
after Tito’s death (1980). It could be argued that this song
reflects a journey from one area to another of (the former)
SFRY, and thus describes Slovenian tourists. The question
here is, following the example of Reksé (2015, p. 110),
who in the former USSR case labelled nostalgic people as
Homo Sovieticus, in the former SFRY area — “can we label
Yugonostalgic people as Homo Iugoslovanicus?”. This
question is also relevant in terms of tourism geography —
exploring motives and the needs of travellers are important
for some tourism geographers, such as Jer§i¢, 1985, and
Rancié¢, Blesié, Dordevié¢ and Bole, 2016. Geographers have
also focused on specific interest tourism, e.g. religious
tourism (Collins-Kreiner, 2010), wellness tourism (Rancié,
Blesié, Dordevié¢ and Bole, 2016), dark tourism (Mansfeld
and Korman, 2015) and similar specialties.

An affective memory about a system and nostalgia about
it usually emerge as a consequence of every transformation
appearing to leave some social group(s) outside the change
(Boym, 2001, p. XVI). In fact, this has happened in the
former SFRY republics, where members of the former
working class, which was the key pillar of society under
socialism, now often feel humiliated. At the macro level,
however, Slovenia today delivers much better economic
results than before 1991 and better than the other countries
that emerged from the former SFRY: see Biloslavo and
Kljajié-Dervi¢ (2016); Suligoj and Strukelj (2017). In
addition, this social and economic situation triggers many
paradoxical travel habits of Slovenians, the nation which
was the first to leave the SFRY and the first to be attacked
by the Yugoslav Army in June 1991. Slovenians have some
distinctive tourist patterns:

i. enormous levels of summer vacationing on the Croatian
coast;

ii. massive New Year’s Eve celebrations in Belgrade
(Serbia);

iii. among the main visitors to Kumrovec (Tito’s birthplace
in Croatia) or Jajce (the “birthplace” of post-World War
1T Yugoslavia in Bosnia: see also Kurtovié (2011));

iv. travel for medical reasons or for cheap shopping
[in the Republic of Srpska an entity of Bosnia and
Herzegovina)]; and

‘not to mention’ countless business trips as part of the so-
called MICE tourism (Meetings, Incentives, Conferences
and Exhibitions/Events).

Are Slovenian tourists Yugonostalgic when they decide
to travel to the former SFRY destinations, which are today
(simultaneously) marked with post-communist/post-socialist
transitions, post-conflict recovery and (presently) highly
complex inter-ethnic relations and incompatibility? What
kinds of tourism products are they looking for? These are all
questions that other contemporary studies do not include,
although they are important for the academic world (e.g.
for sociologists, economists, anthropologists, geographers),
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Fig. 1: Map of former Yugoslavia (SFRY)
Source: Novak (1968)
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as much as for the tourism industry (e.g. tour operators/
agencies, tour guides, experts in tourism marketing,
developers of tourism strategies, etc.) — in the wider “post-
socialist region”.

2. Nostalgia and Yugonostalgia

The pseudo-Greek word nostalgia was coined by the
Swiss student Johannes Hofer in his medical dissertation
in 1688, which clearly demonstrates its medical, not social
origins (Bancroft, 2009, p. 10; Boym, 2007, p. 7; Holak,
Havlena and Matveev, 2005, p. 195; Palmberger, 2008,
p. 358). There are many definitions of the term: “commonly
understood as a hazy perception of the past that glorifies
what was and is no more, while downplaying all the
shortcomings of the past” (Palmberger, 2008, p. 358;
Rekéé, 2015, p. 106; Smeekes, 2015). The beginnings of the
development of the concept in a broader sense is explained
in Starobinski (2009) and Boym (2001)). Hence, nostalgia
with selective and emotional perception/interpretation of
the past has been associated with a valid opposition to real
history — the so-called ‘clear evidence’ (Palmberger, 2008,
p. 358). Stewart (1993) characterises it as a social disease,
which establishes an emotionally charged relationship
between an individual and the past; it reflects a love for
the (idealised version of an unattainable) past, as well as
stunting cultural imaginations by discounting and excluding
real viable options; as well as a vehicle for xenophobia,
anger, fear, hatred and anxiety (Vol¢i¢, 2007, p. 25), or other
negative factors named by Rekéé (2015, p. 106).

Nostalgia transforms history into entertainment,
spectacle, and cultural fantasy (Jameson, 1991, p. 170). In
contemporary Western capitalism, it is a part of the problem
of a sense of alienation, a lack of historical consciousness,
an inauthenticity (Jameson, 1997, p. 25), as well as a
reaction to a fast moving and changing environment
(Lowenthal, 1999; Palmberger, 2008). It is also a response to
diverse personal needs, political desires (Tannock, 1995) and
to disenchantment (Pickering and Keightley, 2006, p. 936).
In this context, nostalgia is a side effect of contemporary
progress, in which people with nostalgic feelings are
stigmatised and labelled as an opposition to changes for a
better life (Bonnett, 2010, p. 5). Consequently, individuals
looking for spiritual fulfilment and having problems
attaining it, are forced to escapism, the simple form of which
is nostalgia (Umphlett, 2006, pp. 129-130).

Several complex postmodern aspects of nostalgia, linked
to different kinds of experiences, led authors such as
Havlena and Holak (1996), or Ekman and Linde (2005),
to propose the following -classification of nostalgic
experiences:
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personal nostalgia (direct individual experience);
interpersonal nostalgia (indirect individual experience);

cultural nostalgia (direct collective experience); and

L oo

virtual nostalgia (indirect collective experience).

The last two can also be understood in the context of
collective/group nostalgia presented by Velikonja (2008,
p. 26: see also Wildschut, Bruder, Robertson, van Tilburg
and Sedikides, 2014) and Smeekes (2015). Velikonja (2008)
divides nostalgia further into:

1. feeling/idea nostalgia, which is present in individuals
and in their collective and individual memories of the
past; and

2. materialised nostalgia, which is present through material
objects, e.g. monuments, buildings and souvenirs.

The fall of the Berlin Wall marked the symbolic end of
the communist regimes in the countries of Central and
Eastern Europe. The consequences were mainly peaceful
and democratic, but the disintegration of the SFRY is
a bloody and cruel exception. The usual social transitions
through democratisation, privatisation, marketisation and
Europeanisation were marked by war in the case of the
SFRY (Gilbert, 2006, p. 17). All of these processes impact
attitudes towards recent history (and nostalgia) in the
former communist states: see Todorova and Gille (2012),
or Velikonja (2008) for further details. In this context,
Ekman and Linde (2005) distinguished among four analytical
dimensions of “communist nostalgia”:

1. apolitical-ideological dimension;

2. socio-economic dimension;

3. personal socioeconomic dimension; and
4. personal biography dimension.

These authors claim that “communist nostalgia” as a
multidimensional phenomenon, however, is more closely
related to dissatisfaction with the present situation (in terms
of performance indicators) in post-communist states than to
genuine non-democratic values (Petrovi¢, 2013, p. 107). Note
that this is completely in line with the previous statements
about individuals in postmodern society and explanations of
the concept of nostalgia.

A number of authors have studied nostalgia in the
former communist countries in Europe (see Tab. 1), where
memory/longing for the old regime is present in the entire
area but not everywhere to the same degree. The largest
number of people favourable to the past epoch is found
in Bulgaria, Romania and the former USSR, except the
Baltic states (Ekman and Linde, 2005; Saarts, 2016), and
in Hungary (Ekman and Linde, 2005; Reks¢, 2015, p. 107).
Nonetheless, in accordance with trends of the postmodern

Subject (former communist state) Author(s)

Former Yugoslavia (SFRY)

Bancroft (2009); Boskovié¢ (2013); Hofman (2012); Lindstrom (2005); Palmberger (2008);

Pauker (2006); Segota and Jancic¢ (2012; 2013); Simmons (2009); Sram (2001); Velikonja
(2008); Velikonja and Majsova (2014); Vol¢i¢ (2007)

Union of Soviet Socialist Republics (USSR)

Heady and Gambold Miller (2006); Holak et al. (2007); Holak et al. (2005); Mendelson

and Gerber (2005); Nikolayenko (2008); Oushakine (2007).

German Democratic Republic (GDR)

People's Republic of Bulgaria

Bach (2002); Berdahl (1999); Boyer (2006)
Creed (2006); Ivanov (2009)

Tab. 1: Research on nostalgia in selected post-communist countries

Source: author's elaboration
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era, this kind of nostalgia is not in decline, which further
justifies more research to close the gap in this field
(Palmberger, 2008, p. 357). It is necessary to demystify
life in Eastern Europe, which is usually seen as an exotic
planet for West Europeans, as in the case of the Germany
described by Boyer (2006).

Boskovié (2013, p. 54) gave different names and shapes to
nostalgia in post-communist societies, where nostalgia for
socialism in the former SFRY is called Yugonostalgia. The
phenomenon is coloured by several factors: on-going disputes
among Partisan movement supporters, and those of the
SFRY’s internal enemies (Ustasha, Chetniks, and other anti-
communists); historical revisionism and nationalism (see
Ugresic¢ (1998) for more details); and widespread corruption
and particularly difficult living conditions in some areas
(Bancroft, 2009; Lindstrom, 2005). The term can be broadly
defined as nostalgia for the fantasies associated with the
SFRY (see Fig. 1). Any relationship between accurate and
precise memories and facts of the past and present desires
does not necessarily exist, as demonstrated by and through
Yugonostalgic representations (Lindstrom, 2005, p. 233).
It is nostalgia for a Yugoslav type of communism marked by
some capitalist liberties, e.g. open borders, a passport that
allowed them to travel abroad, foreign movies and a higher
standard of living, which matters from a tourism point
of view — see Tchoukarine (2010) and Tchoukarine (2015).
It should be mentioned that not all citizens of post-SFRY
states were able to travel abroad freely, e.g. to EU member
states or to the USA and Australia. A similar term is Tito-
nostalgia, as defined by Velikonja (2008, p. 31), which is
a nostalgic discourse about the deceased SFRY President
which arose after the disintegration of the federation.

The term Yugonostalgia came into existence in the 1990s
in the post-SFRY area, and it usually has very negative
connotations. To nationalists, it serves as negative label for all
those intellectuals who once said something critical about the
current regimes: they were/are termed to be Yugonostalgic,
which means sceptics, public enemies and national traitors
“who are guilty because they have publicly declared their
anti-nationalist, anti-war and individual standpoint”
(Pauker, 2006, pp. 77-78; Ugresié, 1998, pp. 74, 77-78), and
this was especially characteristic for Croatia (Ugresié, 1998).
In this context, Sram (2001) sees Yugonostalgia as part of
four relatively independent latent dimensions of “socialist
ideology”, identifying Yugonostalgia with:

1. the need for the reconstruction of the former SFRY;
2. the glorification of Tito and the working class;

3. the moral superiority of the former communist system;
and

4. apreference for state-ownership.

Similarly, Simmons (2009, p. 458) presented it as
(negative) “romanticising of Tito’s SFRY of brotherhood
and unity”, which is in line with the afore-mentioned Tito-
nostalgia.

Panci¢ (as quoted by Boskovié, 2013, p. 77; see also
Pauker, 2006, p. 79) offered the term normal-nostalgia as
more appropriate than Yugonostalgia, because it reflects the
desire for a normalisation of today’s life that compels people
to recall memories of the last period of “normality” they had
experienced. Perhaps, as everyone, they are just nostalgic
for the time of their childhood (Boyer, 2006, p. 372), which
perfectly coincided with the end of SFRY, and their stories,
memories and feelings are transmitted to the younger
generations (Bancroft, 2009, pp. 11-12; Palmberger, 2008,

pp. 362, 366). This negates Vol¢i¢’s (2007, p. 22) claim that
Yugonostalgia, which romanticises the past, misses the
point because it is not totally clear what people lost. Clearly,
people are looking for a life that would be better than the
present one: for many people of the former SFRY, faced
with the present-day realities of extremely problematic
socio-economic conditions, even with threatened existence,
especially those in post-conflict areas with an ineffective
public system marked by widespread corruption, any
existence might appear to be better than the present — and
this creates the conditions for escapism. This makes nostalgia
a potential engine and means of emancipation, through
which the public “[does] not restrict itself to criticism of the
present world but also constructs an alternative world and
aspires for the realisation of a different reality of existence”
(Velikonja, 2008, p. 123).

The well-recognised Slovenian sociologist Rastko Moénik
does not connect Yugonostalgia with the political idea
of Yugoslavism. Bajer (as quoted by Rekéé, 2015, p. 107)
explains this phenomenon as the result of dramatic attempts
of looking at one’s identity and of a desire to be oneself in
today’s complicated reality, i.e. a question of identification
and feeling of belonging. This is not the “result of the desire
to return to the old regimes”; rather it is a lack of cultural
alternatives that Slovenians find in other republics of the
former SFRY (Boskovié, 2013; Ili¢, 2005; Velikonja, 2008).
This is a similar argument to Boym’s (2001; see also
Lindstrom, 2005; Simmons, 2009, p. 460) reflective nostalgia,
while according to Simmons (2009, p. 460), nationalism
in the post-Communist states in general represents
a restorative position. In contrast, for the Bosnian Croats of
Mostar, Yugonostalgia is tantamount to betrayal or amnesia
(Palmberger, 2008, p. 361), which could be generalised to
the whole Croatian population following the explanations
of Ugresié¢ (1998). Similarly, Sram (2001) claims that, in
addition to Croatians, residents of the Vojvodina region in
Serbia also share fewer Yugonostalgic feelings. These (often
overlapping) aspects of Yugonostalgia, however, are now
evident in the region:

1. revisionist nostalgia is primarily a political phenomenon,
where the main problem is historical revisionism for
political purposes (see also Oushakine, 2007);

2. aesthetic nostalgia is primarily a cultural phenomenon
calling for the preservation of an authentic SFRY past,
but not exploited for political or commercial gain; and

3. escapist, utopian nostalgia is a commercial phenomenon
that celebrates and exploits the longing for an idyllic
SFRY, regardless of facto-graphic history (Vol¢i¢, 2007,
p. 28), and it is often used for tourist purposes.

Some other forms are identified in Lindstrom (2005) and
Velikonja (2008).

3. Contemporary tourism and Yugonostalgia

The connection between nostalgia and tourism is not
something new. At the beginning of 18" century Jean-Jacques
Scheuchzer provided a mechanical and physical explanation
for the favourable effect of Swiss Alpine climate on nostalgia.
These conditions were advantageously placed into the
tourist promotional material of accommodation providers
(Starobinski, 2009, p. 62). Today we have a completely
different attitude toward nostalgia, however, since we link
it with travelling, especially in an escape-seeking dichotomy
perspective (Yoon and Uysal, 2005), where a tourist is pushed
by innate motives to travel and pulled by destination-specific




MORAVIAN GEOGRAPHICAL REPORTS

attributes in the decision-making phase (Ryan et al., 2010;
Yoon and Uysal, 2005). Tourists are looking for historical
and heritage destinations that attract them with nostalgic
motives, but do not directly impact on their loyalty (Leong
et al., 2015). Hence, this historicised, linearised narrative
offers an authentic experience, although, for example,
museums also host a wide range of cultural and social events
that do not have much to do with heritage, but may impact
the local economy and cultural life (Petrovié, 2013, pp. 104~
105), which is also a general characteristic of tourism.

A remnant of the Berlin Wall is one of the largest world-
level tourist attractions, where tourists can not only
experience and contemplate history but also buy souvenirs.
The former GDR has a good marketing strategic approach
as evidenced by the amount of tourism services inspired by
the culture of the past in Germany (Frey, 2015). In addition,
nostalgia and memory become detached from political and
historical life in order to be packaged and sold for a good
price: the era of the SFRY is re-written and re-packaged for
promotion and resale, and hence the denial of responsibility
for the wars in the 1990s and their consequences is enabled
to be continued (Vol¢i¢, 2007, pp. 34-35).

The commercialisation of the symbols of the SFRY is the
single most visible aspect of the Yugonostalgia phenomenon,
which quickly drew the attention of academic researchers as
well as the wider public (Kurtovié, 2011, p. 8). Tito’s image
and name are therefore evaluated by the market and can be
understood as a brand or trademark, not to mention the many
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other cases of the occurrence of his figure and name in the
culture, politics and everyday life in general. In Slovenia, he
“helped” to sell cars, as well as wine in Croatia, mineral water
in Serbia and Macedonia, and neckties in Bosnia (Voléi¢, 2007).
This means that historical nostalgia influences consumer
attitudes: see Marchegiani and Phau (2011), Merchant and
Rose (2013), and Muehling (2013) for further details.

In this tourist-commercial context, Velikonja (2008) listed
many tourism-related examples of attractions: Kumrovec,
Drvar, Jajce, Vis and the Brijuni Islands, the House of
Flowers mausoleum in Belgrade, not to mention many
hospitality facilities throughout the former federation.
Also, he demonstrates significant links between tourism
and Yugonostalgia, denoting this type of tourism as “Tito-
tourism”, for which Slovenian tourists are among the most
recognisable in the territory of the former SFRY (see Tab. 2).
As in the case of Slovenia and Croatia, however, significant
geographical, political and economic connections between
the states have resulted in a certain image of Croatia as a
tourist destination for Slovenians (Koneénik, 2005; Segota
and Janci¢, 2013). Slovenian tourists are not homogeneous
in relation to their perceptions of Croatia’s tourism services.
Rather they are members of one of four clusters who labelled
themselves as Yugonostalgics (Segota and Jandi¢, 2013),
which is in line with these authors’ previous research
(Segota and Jancic, 2012). Therefore, the figures in Table 2
clearly demonstrate the importance of Slovenian tourists for
tourism destinations of the former SFRY.

State 2016 2015 2014 2013 2012 2011 2010
Serbia®
No. of arrivals 74,096 65,756 64,389 67,498 65,723 74,674 66,686
% of F'T* 5.78 5.81 6.26 7.32 8.11 9.77 9.77
Importance** 6 4 2 3 1 1 1
Croatia®
No. of arrivals 1,298,501 1,192,000 1,101,552 1,067,000 1,054,000 1,100,000 1,017,000
% of FT 10.24 9.40 9.48 9.75 10.16 11.08 11.16
Importance 2 2 2 2 2 2 2
Montenegro®
No. of arrivals 18,418 19,533 16,794 16,651 18,463 18,550 22,475
% of FT 1.11 1.25 1.24 1.26 1.46 1.54 2.07
Importance 15 14 12 16 14 14 11
Bosnia and Herzegovina®
No. of arrivals 50,448 45,635 39,523 42,019 39,949 41,267 40,246
% of FT 6.50 6.73 7.37 7.95 9.11 10.53 11.01
Importance 5 6 5 4 3 3 3
FYR Macedonia®
No. of arrivals 9,971 11,463 14,486 13,404 13,252 14,063 12,606
% of FT 1.95 2.36 3.40 3.35 3.11 4.29 4.82
Importance 13 12 10 7 8 6 7

Tab. 2: Slovenians as foreign tourists in the markets of the former SFRY (Note: *share of Slovenian tourists in the
group of foreign tourists (FT) in the country; ** place in the (national) structure of foreign tourists)
Sources: Statistical Yearbook of the Republic of Serbia 2017 (2017, p. 380), 2Statistical Yearbook of the Republic
of Croatia 2016 (2016, p. 439); Priopéenje/First release (2017); *Statistical Yearbook 2016 (2016, p. 148), Statistical
Yearbook 2017 (2017, p. 146), *Saopstenja (Press) (2017, 2015, 2010), °Statistical Yearbook of the Republic of Macedonia,
2017 (2017, pp. 588-589); Statistical Yearbook of the Republic of Macedonia, 2015 (2015, 2015, pp. 598-599)
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Nostalgia/Yugonostalgia is only one reason for tourism
engagement, which entirely corresponds to thematic
tourism theory (Douglas, Douglas and Derrett, 2001;
Rabotié, 2014). Terms such as “niche tourism” (Robinson
and Novelli, 2005), “selective forms of tourism” (Stetié,
Simidevié and Curéié, 2013), or “special interest tourism”
(Douglas, Douglas, and Derrett, 2001) are also used. Wong
and Cheung (1999) propose that tourists seek personally
adjusted tourist experiences, including immaterial qualities,
a sense of inner fulfilment, emotions and satisfaction, in
response to the depersonalisation and rationalisation of post-
modern urban life (Trauer, 2006). Consequently, countless
possibilities for tourist engagement are present in the
market (see Douglas et al., 2001; Kruja and Gjyrezi, 2011;
Steti¢ et al., 2013; Trauer, 2006), and these are reflected in
the number of tourist products.

In turn, the latter can be grouped in the following product
families: pleasure; personal quest; human endeavour;
nature; and business (McKercher, 2016). There has been
little academic research attempting to determine which
thematic products motivate Slovenian tourists to visit
destinations of the former SFRY (see Fig. 1). Yugonostalgia
is often discussed in scientific papers and books, particularly
in the general or conceptual sense or in terms of society,
politics and arts (culture), while tourism-related issues occur
only rarely. Therefore, in this study, we examine the views of
Slovenians in relation to nostalgia and other touristic reasons
for travelling to destinations of the former SFRY. More
specifically, the main proposition of this study is: “Slovenian
tourists are Yugonostalgic and very heterogeneous in their
views on reasons for their journeys to destinations of the
former SFRY, which implies that they can be categorised into
several clusters”.

4, Methodology

A web questionnaire pertaining to Slovenian tourists’
perceptions was initially developed from previous relevant
research (Douglas et al., 2001; McKercher, 2016; Segota
and Janci¢, 2013; Steti¢ et al., 2013; Velikonja, 2008). The
questionnaire was focused on different perspectives of
nostalgia, Yugonostalgia and tourism, and was (innately)
technically tested on a sample of 500 computer-completed
questionnaires by using a specialised web application.
In the second step, a pilot interview with four experts in
tourism was conducted. Consequently, the questionnaire
was technically and substantially improved. In order to
represent the population structure of tourists with SFRY
travel experience, respondent-driven sampling was used;
this type of sampling is particularly applicable when the
focus is on subtle issues and/or when members of the specific
populations have not all been previously identified so-called
‘hidden populations’ (Johnston and Sabin, 2010; Spiller,
Gile, Handcock, Mar and Wejnert, 2017).

A group of 50 potential respondents, for which we
had relevant information about their travel habits, was
initially contacted and invited to share the questionnaire
with their acquaintances. Special attention was put on
the initial sample size with the heterogenous respondents
in order to avoid unstable estimates and to approximate
random sampling (see Snijders, 1992, pp. 68-69; Frank
and Snijders, 1994, p. 66; Johnston and Sabin, 2010). The
initial sample was stratified (this approach is suggested by
Snijders, 1992), where three demographic characteristics
were used: education, nationality and age. Thus, some kind
of “irregular network” of respondents in Slovenia, where

every previous respondent knows the travel habits of the
next, was formed. A total of 520 questionnaires were collected
in 31 days in the spring of 2016, and 384 were appropriate
for analysis (missing responses represented less than 30% of
the questionnaires).

The questionnaire started with a screening question
asking whether the respondent had visited former SFRY
destinations, in order to exclude respondents with no
SFRY travel experience from the research. As described
in section 2, “Nostalgia and Yugonostalgia”, consumers or
just lovers of attractions in the former SFRY destinations
can be harder-to-reach because they (may) exhibit some
kind of social stigma. Therefore, it is difficult to identify
them as “SFRY-oriented tourists” in the population and
include them in the research, although they are not few
in number.

The questionnaire, which was available in the Slovenian
language, consisted of three sections. The first section
contained 17 items of reasons for visiting, on 5-point
Likert-type scales, in which “1” means “strongly disagree”
and “5” means “strongly agree”. In the second section,
respondents were asked what they think about tourism
services available in the former SFRY, about impacts on the
decision for travelling, and about Yugonostalgia; a total of
five items were chosen and included in the questionnaire
for additional clarification of the impacts on the decision
undertaken by visitors. The last section examined the
demographic characteristics of Slovenian visitors.

The collected data were analysed employing SPSS
version 20.0. Both hierarchical and non-hierarchical
clustering methods were used to identify clusters. Using
a descriptive approach, the comparison between clusters
was undertaken to analyse and describe the groups’
characteristics. In addition, cross-tabulations were employed
to profile each cluster based on demographic characteristics
and the identified groups or clusters; chi-square tests
were performed to validate the clusters and their mutual
differences (at the 0.05 level of significance). Significant
differences between groups with respect to the various
items were verified by One-way Analysis of Variance, with
post-hoc Tukey’s HSD test (for unequal numbers in groups),
given that the overall model was significant.

Regarding the sample profile, Table 3 summarises the
demographic profile of the final set of respondents. They
mainly belong to the post-1991 generation (the period of
the disintegration of SFRY), although they were relatively
evenly spread across all age groups. This is interesting
in terms of the transmission of Yugonostalgic feelings
among generations in order to influence descendants’
understandings of the SFRY period. The educational
structure shows that 56% of respondents finished High
school or Professional secondary school (2" level). Among
the respondents, 75% of the sample was female (this ratio
is hard to explain as a result of the respondent-driven
sampling); most respondents (75.8%) were Slovenians, 9.3%
were Bosniaks, and ‘others’ (minority nations of the former
SFRY) represent less than 4% of the total. This structure is
a reflection of the past and present migration flows within
the former SFRY. In addition, respondents would mostly
recommend a visit to Bosnia and Herzegovina (39.4%)
and Serbia (37.7%), while Croatia is in a distant third
place (13.2%). Considering the heterogeneous structure
of the initial sample and, consequently, the realised final
sample, we estimated that further analysis was quite
reasonable.
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Demographic characteristic > Cluster 1 Cluster 2  Cluster 3 12 Sig. (2-sided)
Gender

Male 89 24 36 29 1.74 0.419
Female 267 91 92 84

Education (finished)

Elementary 24 15 4 5 20.539 0.008
Professional secondary 62 15 26 21

High school 139 47 54 38

Vocational school, college or university 101 30 38 33

Master or PhD 30 8 6 16

Nationality

Slovenian 270 99 64 107 80.239 0.000
Serbian 27 4 22 1

Croatian, Macedonian and Montenegrin* 12 3 7 2

Bosniak 33 6 27 0

Other 14 3 8 3

Year of birth

Before 1950 2 0 1 1 30.651 0.002
1951 to 1960 15 2 7 6

1961 to 1970 47 7 13 27

1971 to 1980 57 21 16 20

1981 to 1990 38 9 16 13

1991 to 2000 194 76 73 45

2001 and over 1 0 1 0

Tab. 3: Demographic characteristics of the three clusters of respondents (Note: *merged into one group with >, > 10.
Not all respondents responded to all demographic questions)

Source: author's calculation

5. Results and discussion

A descriptive analysis showed that 83.0% of respondents
repeatedly returned to the destination or state they had
visited in the past, which means that they are loyal visitors
to former SFRY destinations, although they rate the tourist
services there as being of average attractiveness on the
5-point scales (X = 3.44; Me = 3.00; Mo = 3.00; respectively,
mean, median and mode); this is also typical for the members
of each single cluster from Table 4. Therefore, Yugonostalgia
has only an average (X = 2.77) impact on their final decision,
since 46.8% of respondents believe that Slovenians are not
more Yugonostalgic than other nations of the former SFRY
(31.8% of them chose the answer “do not know”). In this
respect, it is necessary to take into consideration that the
negative connotation of the phenomenon would impact the
answers to direct questions. This is completely in line with
the findings of Rekéé (2015, p. 107) and Ekman and Linde
(2005), who claim that the lowest number of people declaring
their longing for the past epoch can be found in countries
such as Slovenia and the Czech Republic.

In the next step, we wanted to check the reliability of the
included variables. The reliability of the items was confirmed
with a Cronbach’s a value of 0.815. In addition, we calculated
the coefficients of skewness and kurtosis for the included
variables: — 1.632 <y1 = 1.412 and — 1.666 < B2 = 2.793
(the majority is included in the interval from — 0.8 to 0.8).
We also calculated the 95% confidence intervals for the

means: Sig. (2-tailed) amounted 0.000 for all variables. After
that, 17 variables were used in a cluster analysis to identify
groups with different views and attitudes toward visiting
former SFRY destinations; hierarchical and non-hierarchical
cluster analyses were employed to segregate responses into
mutually exclusive groups. First, a hierarchical procedure
using Ward’s principal component score method was
employed to obtain a starting point in establishing the
number of clusters. As a result, a three-cluster solution
was identified. Second, the three-cluster solution was used
in non-hierarchical analysis (K-means clustering). To label
and delineate the identified clusters, the mean scores for
each item were computed, and the results are analytically
presented in Table 3 and Table 4.

The usual reasons for individuals travelling in postmodern
society, such as relaxation and rest and escaping from
daily routine, are important characteristics of all clusters
identified, which is completely in line with Trauer (2006),
Steti¢ et al. (2013) and Yoon and Uysal (2005), but not
according to the other items (Tab. 4), with the escapist,
utopian nostalgia reason introduced by Vol¢i¢ (2007).
Respondents are obviously completely indifferent to
socialism/communism and they would not visit destinations
for health reasons either. They are slightly more favourable
toward the former SFRY, but on the basis of the mean values
(1.52 < x < 2.86), they cannot be labelled as Yugonostalgic.
Memories of the common state obviously do not sell in the
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Slovenian source market, as Vol¢i¢ (2007) claims in the case
of Tito’s name and figure. This finding in some way negates
the link between tourism and Yugonostalgia explained by
Velikonja (2008) and éegota and Janci¢ (2012; 2013). But
we do believe that target groups more susceptible to SFRY
exist in the market (e.g. veterans organisations) for which
Yugonostalgic aspects should be explored in the future.
In contrast, natural conditions (attractions) are another
common reason for travelling, which is consistent with
the findings of Segota and Jan¢i¢ (2012; 2013) or Douglas
et al. (2001; see also Stetié et al., 2013). It should also be
emphasised that the first four items in Table 4 represent the
kind of motivators that are related to all other items, which
can be transformed into tourist products.

The individual clusters can now be described in more
detail:

a. Cluster 1 members represent one third of the entire
sample (Table 4) and score low on supporting 11 reasons
for travelling to the former SFRY destinations
(1.28 < x < 2.25), although they identified themselves
as returning tourists. All rejected reasons for travelling
originate in the thematic tourism theory (see Douglas
et al, 2001; McKercher, 2016; Steti¢ et al, 2013).

They are slightly more favourable to cultural and
entertaining content, although even this orientation
is only average. Cluster members obviously want to
escape and relax in nature, which indicates that they
can be called Friends of nature. On the basis of these
characteristics, they can be compared to the cluster
named Sensitive enthusiasts identified by Segota and
Janci¢ (2013). Cluster 1 differs most significantly
from the other two clusters. Of the 51 comparisons
in Table 4, only for three of them are the ‘same’ for
Cluster 1 and another cluster (see Tab. 4).

b. Cluster 2 members demonstrate much more
sympathy to the offer of former SFRY destinations
(0.000 < p < 0.008). Beside the love of nature and the
related relaxation (they have the highest %), they are
very interested in cultural- and sports-oriented events,
entertainment and food and beverage; their average
ratings are the highest for the majority of all variables. In
comparison with the members of Clusters 1 and 3, only
members of Cluster 2 visit their relatives in the former
SFRY area (p = 0.000), which is related to the so-called
roots tourism (for more details, see Koderman, 2012;
Koderman and Miheli¢ Pulsipher, 2012). Furthermore,

Cluster*
Reason
1(n=125) 2 (n = 139) 3 (n=120)

Relaxation and rest 421a 4.49b 417a
Longing for the former common state 152a 2.86 b 2.50 ¢
Longing for socialism/communism 1.28 a 2.32b 2.33b
Escape from daily routine 3.58 a 423b 4.12b
Education 154a 2.80b 2.68Db
Natural conditions (attractions) 3.96 a 449b 4.36b
Visits to cultural events 2.25a 3.53Db 3.45b
Visits to museums, galleries, monuments, etc. 2.51a 3.47b 3.68Db
Supply of food and beverages 320 a 4.39b 426b
Entertainment 346a 445b 4.25b
Religious reasons 1.36 a 2.53 b 145a
Visits to graves and other remnants of the conflict in 1990s 143 a 2.78 b 228 ¢
Health 1.33a 2.12Db 143a
Visits to of relatives 2.06 a 4.32Db 153 ¢
Socialising and meeting friendly and hospitable locals 247 a 4.23b 423D
Visits to sports events (including active participation) 1.71a 3.67b 2.52 ¢
Business 147a 2.65b 2.18b

Tab. 4: Clusters of respondents (Note: *Means with the same letter do not differ significantly (Tukey’s HSD,

p <0.05 n=384)
Source: author's calculation

Item and rate Cluster 1 Cluster 2 Cluster 3 2 Sig. (2-sided)
Relative short distance to the target destination 3.94 3.91 4.12 6.218 0.623
Good transport links with the various means of transport 3.27 3.56 3.58 4.096 0.848
Knowledge of language 3.25 4.46 4.06 54.780 0.000
Small cultural differences 2.69 3.89 3.78 44.185 0.000
Quality of local services 2.51 2.61 3.63 66.899 0.000

Tab. 5: Clusters of respondents according to a baseline for decision making

Source: author's calculation
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socialising and meeting friendly and hospitable locals
is another of their tourist activities, which additionally
confirms the importance of social interactions for this
variable, which was significantly different only compared
to Cluster 1 (p =0.000). In the context of the listed
characteristics, members of this, the largest, cluster in
the sample could be identified as Immigrants and their
descendants - originating in the five South Eastern
republics of the former SFRY (see also national structure
in Tab. 3). Not surprisingly, language knowledge and
small cultural differences help them when they decide to
travel. On the other hand, in transport-related variables
they are not significantly different from more nationally
homogeneous Clusters 1 and 3 (see national structure in
Tab. 3 and Tab. 5).

c. Cluster 3: this last cluster consists of Moderate lovers
of nature and culture, who, beside all the already
defined common characteristics, identified with
visiting museums, galleries, monuments, etc., and the
consumption of food and beverages (e.g. education,
introduction to authentic local gastronomy, pleasure and
similar items) and entertainment. This feature clearly
reflects their cultural requirements when travelling;
further discussion of cultural tourism can be found in
Grzinié¢ and Vodeb (2015) or OECD (2008). Socialising
and meeting friendly and hospitable locals is part of
the wider field of ethnicity and ethnic relations, usually
understood as guest-host relationships with strong
commercial connotations (Cohen, 1984). This item
is an important element for members of this cluster,
because in this way they could encounter the everyday
life of local residents and their culture. Although
they are significantly different compared to members
of Cluster 1 members, they are, on the other hand, broadly
similar to Cluster 2 members (see Tab. 4). The latter have
certain different understandings of the destinations they
visit: identity consolidation, strengthening of language
skills (see also Tab. 5), discovering ancestral heritage,
searching for emotional experiences and similar items
distinguish the journeys of Cluster 2 members: for more
details, see Koderman (2012), or Koderman and Miheli¢
Pulsipher (2012).

The identified clusters are also different with respect
to demographic data (Tab. 3), for which there are
especially interesting differences in national origins
and the age distribution. From this research, gender is
not a differentiating category. In addition, we identified
a baseline for the decision to set out on a journey (towards
the “southern destinations”) across different clusters
(Tab. 5), where figures show that respondents recognise
these baselines as relevant. Clusters are significantly
different only in the items related to the knowledge of
language, cultural differences and quality of local services
(p = 0.000):

1. the significant difference among all clusters (verified by
One-way ANOVA with post-hoc Tukey HSD tests), are
identified only in the item related to the knowledge of
language; and

2. Cluster 1 members differ most significantly from the
other two clusters once again — with the exception of
the transport-related variables. On the other hand,
Cluster 2 members with their positive attitudes should
be reviewed again. The presence of immigrant groups
from the former SFRY in Slovenia (obviously) also has
a tourist connotation in terms of the so-called roots
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tourism. Given their large numbers, heterogeneity
and social status (see Krzi$nik-Bukié, 2008; Krzisnik-
Bukié, Josipovi¢, Rizman and Zitnik Serafin, 2014), an
evaluation of their tourism potentials would appear to
be essential.

6. Conclusions

Many authors (e.g. Velikonja, 2008; Lindstrom, 2005;
Voléi¢, 2007; Ugresié, 1998) highlight Yugonostalgia in the
former SFRY today in multiple forms, from restorative
incarnations to more reflective varieties and, although
slightly neglected, tourism represents a significant part of
this phenomenon. Just as the six dominant nations that
formed the former SFRY have their own experiences of the
post-communist/post-socialist era, post-conflict recovery
and (present) highly complex interethnic relations, various
expressions and reflections of Yugonostalgia today have
different manifestations in and impacts on tourism. In
the context of so-called thematic tourism, some selected
examples of reasons for travelling to former SFRY
destinations, including those related to the former federation
and its political system, were employed to identify different
groups of Slovenian tourists. Although the former SFRY is
today (mainly) perceived as an incomprehensible mixture
of incompatible nations, religions or cultures (Bakié-Hayden
and Hayden, 1992; Lindstrom, 2005; Ugresi¢, 1998), it is not
so negatively perceived in terms of contemporary tourism,
which offers good predispositions for the development of the
cross-border travel (see Tab. 2).

Based on this empirical research, three significantly
different clusters of Slovenian visitors were identified: all
of them were completely indifferent to the former common
federation and socialism/communism, although all of them
are regular visitors to former SFRY destinations - the label
Homo Iugoslovanicus consequently — is not correct. Various
other reasons that were important for their travel practices
were identified, which is already known from the theory
of thematic tourism in general. Obviously, the Slovenian
outgoing tourists behave just like other conventional tourists
do. Is this the hybrid and satirical neo-nostalgia, as defined
by Velikonja (2008)? The answer to this question will be
provided in future research.

The main proposition in this project can be confirmed
only partly: the heterogeneity of the tourists is not in
question, but their Yugoslav feelings are counter to those
hypothesised, with low average ratings (e.g. ‘longing for
the former common state’ [1.52 < x < 2.86], or ‘longing for
socialism or communism’ [1.28 < x < 2.33]) clearly showing
their views, although significant statistical differences
do exist among all three defined clusters (except for the
socialism/communism item, where clusters 2 and 3 are the
same). In terms of the findings of this research, verses of the
previously-mentioned song “Yugoslavia” (Jugoslavijo) that
relate to the revolution and socialism, should be defined
as not relevant today. Much more relevant are the obvious
nature, culture, relaxation options, family relationships
and other reasons for travelling, although even for these
items, Slovenian residents do not demonstrate the same
attitudes (see Tabs. 4 and 5).

The results reported here are only representative for the
respondents included in the sample (travellers to the post-
SFRY destinations), which is one of the survey’s limitations.
On the other hand, according to the explanations of
Snijders (1992, p. 69; see also Atkinson and Flint, 2001),
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we can conclude that, because of the relatively large initial
sample with heterogeneous structure (stratified sample),
the findings may be much closer to reality than those
based on a simple random sample. Another limitation is
the involvement of respondents who have access to the
Internet and were interested in cooperating (the link to the
online questionnaire was sent to each individual [potential]
respondent); this is not so self-evident because of their
potential ignorance, resistance and/or protest, although
selection bias is always possible. In addition, the homogenous
national structure of the sample, where a sufficient
proportion of other nations (immigrants) was, however,
included, did not allow performing additional analyses
with newer interesting findings. This project can be seen as
economically and efficiently implemented research (financial
resources were very limited) on a specific tourism segment
with clear indicative significance. With this first quantitative
research oriented toward the former SFRY, some of the
stereotypes and general judgments about Yugonostalgic
Slovenian tourists and some views of Yugonostalgia based
on conceptual definitions or qualitative research, have been
refuted. The main types of Slovenian tourists and their
(tourist) preferences related to the post-SFRY countries are
now identified in a scientifically sound manner for the post-
communist/post-socialist contexts.
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